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Ia. The Museum of Television & RadioIStatement of Purpose and 
Procedures 

The Museum of Television & Radio is a national, nonprofit, educational 
organization founded by William S. Paley in 1975 to collect, preserve, and 
interpret television and radio programming and advertisements, and to 
make them available to the public. The Museum opened its doors on 
November 9, 1976, as The on three floors of a 
converted office building at 1 East 53 Street in New York City. In 1991, the 
Museum's Board of Trustees renamed the institution The Museum of 
Television & Radio to reflect more accurately the addition of programs 
beyond those that are broadcast, to those transmitted by other methods such 
as cable and satellite. On September 12, 1991, the Museum moved into the 
William S. Paley Building (located at 25 West 52 Street in New York), named 
after its founder and designed by Philip Johnson. On March 18, 1996, The 
Museum of Television & Radio in Los Angeles opened to the public. Named 
the Leonard H. Goldenson Building, the Museum is located at 465 North 
Beverly Drive, Beverly Hills, California. The Los Angeles facility was 
designed by Richard Meier. The Museum is, therefore, one museum with 
two locations. 

The Museum's Collection now includes more than 80,000 television and 
radio programs and advertisements chosen by an experienced curatorial staff 
for their artistic, cultural, and historical significance. The Collection covers 
more than seventy-five years of television and radio history and includes 
news, public affairs, documentary, performing arts, children's, drama, sports, 
and comedy programs and advertising. Using material from the Collection, 
the Museum organizes major exhibitions, and screening and listening series 
that focus on topics of social, historical, popular, or artistic interest. The 
Museum's seminar program features in-person discussions with writers, 
producers, directors, actors, and others involved in the creative process of 
programming. The Museum's formal education program classes are 
conducted for students from the elementary to the university level, as well as 
special interest groups, and are aimed at developing critical viewers who can 
better interpret and analyze radio and television programs. Other Museum 
activities include a worldwide traveling exhibitions program, an Internet web 
site, and a University Satellite Seminar Series. An integral component of 
these exhibitions, seminars, and educational activities are highlight tapes 
consisting of excerpts from programs in the Collection. Special care is taken 
to preserve the integrity of a performance, program, or event when these 
compilation tapes are produced. 

The Museum's MT&R Library Database is a computerized catalog that allows 
the public to find information on the programs in the Collection which they 
can then watch or listen to at individual television and radio consoles. 
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Theaters, screening rooms, and listening rooms accommodate the public for 
group screenings, seminars, and educational workshops. In addition, each 
Museum location has a radio studio that enables radio personalities to 
broadcast from the Museum; galleries for exhibits relating to radio and 
television; and a Museum ship, offering a selection of media-related gifts and 
books. 

Preservation copies of programs added to the Collection are stored in an 
off-site, climate-controlled environment. Viewing or listening copies are 
made for the New York and Los Angeles locations and for Museum 
exhibitions, screening and listening series, seminars, and educational 
activities. Collection copies are non-circulating. Limited excerpts are " 
provided to producers of news and entertainment programming in 
connection with promotion of Museum exhibitions, screenings, listening - - 
series, seminars, and for general promotional purposes. 

The Museum's Collection grows through contributions from American 
networks, studios, the Public Broadcasting Service, cable services, local radio 
and television stations, advertising agencies, individuals, and producers, as 
well as from similar sources internationally. 

The Museum is a nonprofit organization exempt from income taxes in 
accordance with section 501(c)(3) of the U.S. Internal Revenue Code. Donors 
may deduct contributions to the Museum as provided in Section 170 of the 
Code. 
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Ib. The Mission of The Museum of Television & Radio 

The Museum of Television & Radio has a threefold purpose: (1) to acquire 
and preserve local, national, and international radio and television 
programming, including advertising, representing the entire history of the 
two media and all programming genres; (2) to make its collection of 
programming, which is selected by curators, accessible to the general public 
for viewing and listening for the purposes of scholarly research, the retrieval 
of information, and entertainment; and (3) to help interpret this collection 
and the history, impact, and influence of the television and radio arts and 
sciences through exhibitions, seminars, screening and listening series, 
publications, festivals, and education programs. 

Three major goals coincide with the three aspects of The Museum of 
Television & Radio's mission: (1) to be the foremost museum dedicated to 
the collection of television and radio programming; (2) to act as the primary 
resource for members of the general public who wish to view and listen to 
radio and television programming; and (3) to be the leading museum 
dedicated to promoting greater understanding and appreciation of all aspects 
of television and radio, especially the artistic value, social impact, and 
historical importance of television and radio programming. 

The Museum of Television & Radio is also dedicated to achieving the 
following goals: (1) to provide adequate facilities to accommodate the 
activities and services of the Museum; ( 2 )  to maintain financial solvency 
through adequate fund-raising and the exercise of prudent financial 
management; and (3) to develop and maintain a positive public image of the 
Museum. 
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Ic An Overview of Museum Activities and Practices 

The Museum of Television & Radio (formerly The Museum of Broadcasting) 
was founded in 1975 by CBS founder William S. Paley (1901-1990) because 
television and radio programs were not being adequately preserved for the 
benefit of the general public. A handful of private collectors and the three 
broadcast networks maintained limited archives, while the Library of 
Congress was acquiring programs but granting access only to scholars. In 
general, programming was considered disposable, and valuable radio and 
television footage was being destroyed or erased-in effect, lost to history. As 
with film, few anticipated the need to care for this material professionally or 
the demand for access to past programming. Lastly, the history of-and the 
history captured by-television and radio were not being exhibited and 
interpreted for the general public. Outside of university-level 
media/communications courses, the significance of television and radio was 
not being analyzed and interpreted in public settings. The Museum was 
established to address the need for an institution that would accluire, 
preserve, exhibit, and interpret television and radio programming. 

Mr. Paley enlisted the support of ABC, CBS, and NBC in establishing the 
Museum's permanent collection. Each broadcast network agreed to donate 
copies of programming selected by Museum curators on an annual basis. 
Agreements were soon reached with production companies and other 
copyright holders of programming, both domestic and international. 
Programs for the collection are now acquired from a wide variety of sources 
in the United States and around the world. 

The Museum's current home in the William S. Paley Building in New York 
City, dramatically improved the Museum's capacity to fulfill all three aspects 
of its mission. The Museum's original location at 1 East 53 Street had 
twenty-three private-viewing consoles and two small theaters. The current 
facility contains ninety-six private viewing and listening consoles, two 
screening rooms, one ninety-seat theater, one 200-seat theater, a computerized 
library, three gallery spaces, a scholars' room, a radio listening room, a radio 
broadcast studio, and a museum shop. Combining the latest technology with 
an accommodating atmosphere, the Museum is now able to meet some of its 
most important goals-a substantial increase in attendance, state-of-the-art 
preservation facilities, better vublic access to the collection, and more public 
programs. In 1990, its last year at the old facility, the Museum had 40,000 
television and radio programs in its collection. Bv 1996, the Museum's 
collection contained over 80,000 items of television and radio programming - 
and advertisements. 

In addition to providing the public with access to its entire collection, the 
Museum conducts interpretive programs. Throughout the year the Museum 
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organizes exhibitions, screening and listening series, festivals, and seminars 
exploring different aspects of television and radio. Exhibitions are offered for 
travel to other institutions, making it possible for people across the country 
and around the world to share in the Museum's collection. Some seminars 
are beamed, via satellite, to colleges and universities across the nation. 
Exhibitions, series, and seminars are all accompanied by publications. In 
addition, the Museum presents an annual television special broadcast 
nationally on a major network. The Museum also offers a comprehensive 
range of education programs, - welcoming students and educators from grade 
school through graduate school-as well as community organizations, special 
interest groups, and senior citizen groups-to participate in activities 
designed to encourage people to listen to radio and view television programs 
critically. 

With the opening of the Los Angeles facility the Museum now serves an 
even larger audience. The Museum duplicated its cataloged collection, so that 
visitors at both the New York and Los Angeles locations now have access to 
the entire cataloged collection. This will enable the Museum to be one 
institution with two locations. In addition, a full range of public programs 
will be presented at the Los Angeles facility, including many programs which 
will be offered concurrently at both Museum locations. 

Preserving landmark television and radio programming is a cultural 
imperative. The need for public access to audio/visual and electronic media 
collections is rapidly growing. Future generations will rely on the historical, 
social, and cultural records contained in the Museum's collection in order to 
truly understand the world's history. Finally, the specific ways in which 
television and radio communicate information, entertain, and shape our 
lives need to be analyzed and evaluated. The Museum strives to provide the 
physical setting and intellectual context in which people can learn to think 
critically about and fully appreciate the two most pervasive media of our 
time. 
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Located in the heart of New York City, The Museum of Television & Radio 
serves two main audience groups. The first group includes those who come 
to the Museum to view or listen to one or more of the over 80,000 items of 
television and radio programming in the collection; to attend a public 
program, such as an exhibition, screening series, listening series, gallery 
exhibition, seminar, or festival; witness a live radio broadcast; or participate 
in an education workshop or class. 

A key segment of the Museum's on-site audience participate in education 
classes and activities run by the Education Department. Public school 
children from all five New York City boroughs make up over three-quarters 
of the participants in education classes. Students, researchers, and industry 
professionals participate in the Visiting Scholars program. 

To accommodate school schedules, the Education Department conducts 
classes before the Museum is open to the public on weekday mornings, as 
well as during some afternoons. On Saturday mornings, the department 
conducts a radio workshop for children. Special children's screenings are 
held on weekends. Many seminars are held during the early evening in 
order to attract college students and professionals. The Museum also 
conducts a number of special events for invited guests such as premiere 
screenings, breakfasts, and receptions outside normal public hours. 

In an effort to increase and diversify its general audience, the Museum holds 
several month-long series showcasing programs from its collection in honor 
of such events as Native American Heritage Month, Black History Month, 
and Lesbian and Gay Pride Month. In order to provide a positive museum 
experience to all visitors, the Museum's public spaces, including the library, 
theaters, and galleries are staffed with members of the Visitors Services 
Department, who are trained to assist patrons with the Library's computers 
and viewing consoles, and to offer information about the Museum's 
collection and programs. These staff members also report the public's 
reaction to the Museum's facilities and programs. 

The second audience group the Museum serves participate in Museum 
activities from a remote location: for instance, individuals who contact the 
Research Services Department by letter, phone, fax, and E-mail for 
information, read a Museum publication, attend a traveling exhibition, 
participate in a satellite seminar, attend the Museum's Annual Los Angeles 
Television Festival, view seminars transmitted on the cable television station 
C-SPAN, or watch the Museum's annual television program broadcast 
nation-wide. 

To fulfill its mission on a broader basis by making its programs available 
nation-wide, the Museum has formed new media associations. It has 
launched a campaign with the cable network Nick at Nite to increase 
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awareness of the importance of television preservation, and to find "lost" 
television programs to add to the Museum's collection. With the cable 
channel QVC, the Museum has created an electronic Museum Shop which 
sells products and promotes the Museum and its programs during a show on 
QVC. Efforts are also underway to make the Museum's database available on 
the Internet. 

The Museum also collaborates with other New York cultural institutions to 
increase attendance and visibility, such as The Museum of Modern Art, the 
Whitney Museum of American Art, The Brooklyn Academy of Music, the 
Writer's Guild of America, WNYC ArtsCard, and Ticket to the Arts. Special 
membership programs have been conducted with the New York Chapter of 
the National Academy of Television Arts and Sciences, and public television 
station WNET. 

Because the Museum does not own copvrights to the programming in the 
collection, it does not charge for admission. The suggested voluntary 
contribution for non-members using the Library or attending an exhibition, 
gallery exhibit, screening listening series, is as follows: $6 for adults, $4 for 
students and senior citizens, and $3 for children under 13. Employees of 
companies with corporate memberships at the $5,000 level and above are not 
asked to make an admission contribution. Tickets to seminars range from $8 
to $15, and members receive ticket discounts. A fee of $50 is charged to groups 
attending education classes, although it is waived for economically 
disadvantaged students. 

Exhibitions, screening and listening series, and gallery exhibits run 
throughout the hours that the Museum is open to the public in various 
galleries, screening rooms, and theaters. One to two major exhibitions are 
generally mounted each year; nine viewing and listening series; twelve 
month-long series; four gallery exhibits; three festivals; and over thirty 
seminars. Orientation tours are conducted on Tuesdays at 12:30 p.m. 

Those visiting the Museum to access the programs in the Museum's 
collection obtain a ticket upon arrival and are scheduled to use the Library at a 
specific time, usually immediately. Members may use a console for u p  to 
three hours, non-members for two hours. Contributing Members who wish 
to obtain information about the collection may phone the Museum Reference 
Line and leave a message twenty-four hours a day, or may speak with a staff 
person from 3:00 to 5:00 p.m., Monday through Friday. Non-members may 
fax reference requests twenty-four hours a day. 

A recorded telephone information line informs callers of all public activities. 
Daily schedules of activities are available in the Museum Lobby. Schedules 
are also posted on the Museum's site on the World Wide Web at 
http:/ /www.mtr.org. 
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