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A&E TELEVISION NETWORKS

A&E Television Networks is a joint venture of The Hearst Corporation, Capital Cities/ABC and
NBC. The company is comprised of A&E Network, The History Channel, A&E New Media,
The History Channel International, History Television Network Productions (H-TV) and
A&E Monthly magazine..

A&E Network

A&E is an entertainment television network featuring the original series BIOGRAPHY®, mysteries and
specials. The network's 24-hour-a-day schedule is available to 70 million households in the U.S. and
Canada via more than 10,000 cable systems. Since A&E began in 1984, it has received more CableACE
Awards than any other basic cable network. The network has also received four nominations for the
Golden CableACE, cable's highest honor.

BIOGRAPHY is a registered trademark of A&E Television Networks
The History Channel

The History Channel is a 24-hour television network featuring historical documentaries, movies and
mini-series. Launched on Januvary I, 1995, the network showcases World Premiere productions and co-
productions from around the world, joined by quality acquisitions and an in-house library of historical
documentaries, ensuring that The History Channel is Where the Past Comes Alive,

A&E New Media

A&E Home Video brings the best in critically acclaimed entertainment presented in award-winning
packaging. Launched in June 1991, this line of collectible editions of high quality programming features
more than 200 titles. In addition to this brand, A&E New Media also comprises The History Channel
Home Video, and a line of books, audio, CD-ROM and laser disc products. Two online Websites
provide the latest information on programming, products and more: A&E’s World Wide Web address is
www.aetv.com. The History Channel can be found at www.historychannel.com.

The History Channel International

The History Channel International is A&E Television Networks’ international enterprise which brings
indigenous versions of The History Channel to nations around the world. In partnership with
organizations in each telecasting country, The History Channel [nternational combines the quality
programming and proven business success of A&E Television Networks with the unique indigenous
culture and talents of the telecasting country. The first launch of this enterprise was The History Channel
UK, a partnership with British Sky Broadcasting.

History Television Network Productions (H-TV)

H-TV Productions is an in-house production unit creating original and exclusive historical and
documentary programming,

A&E Maonthly

A&E Monthly is a special interest magazine featuring topical reviews, a calendar of events and an array
of articles on personalities, music, art, literature, theater, film, history, dance, show business and travel.
It also offers complete descriptions, highlights and listings of monthly programming scheduled on A&E
Network and The History Channel. _an




)
O
~ A&E TELEVISION NETWORKS

PHILOSOPHY

“It is art that makes life. makes interest, makes importance, for our consideration and application of
these things, and I know of no substitute whatever for the force and beauty of its process.”
Henry James in a letter to H.G. Wells

When A&E was launched on February 1, 1984, its goals were to provide quality programming to a
discerning audience as well as to meet the cable promise of presenting unique programming not found
elsewhere on television. As a result of the merger of two respected fledgling cable services, Alpha
Repertory Television Service (ARTS) and The Entertainment Channel, A&E evolved as one of the
fastest growing networks. [t became a valuable addition to the cable spectrum for operators, an
effictent venue for advertisers and provided a refreshing choice for viewers who search for television
worth watching.

Since then, A&E has grown from 9 million to 70 million subscribers in the United States and Canada.
From one advertiser at launch, Ford Motors, it has attracted more than 500 to date. A&E's
programming merit is continually saluted by all audiences (A&E has won more CableACE Awards
than any other basic cable network) and the company has been lauded for its philanthropic activities.
In addition, its parents, The Hearst Corporation, Capital CitiesfABC and NBC, praise the business
achievements of the Network in making quality television a successful business.

COMMUNITY OUTREACH

"Philanthropy is almost the only virtue which is sufficiently appreciated by mankind.”
Henry David Thoreau

A&E is a pioneer in community development

A&E has had grassroots programs promoting quality television long before they became fashionable industry
issues. A&E today is still completely dedicated to making a positive contribution to society by giving back to
the communities it serves.

Public Service Announcements - A&E provides free commercial time for PSAs focusing on worthy
organizations like Partnership For A Drug-Free America and Cable Positive. Each PSA chosen to air on A&E is
customijzed under the exclusive theme "Every Life is a Biography."”

Emergency Relief - A&E has initiated a variety of disaster relief projects to raise funds to alleviate the damage
from natural catastrophes. In the past, A&E participated in relief efforts for the victims of Hurricanes Andrew
and Iniki, the Armenian earthquake, the 1993 Midwest floods, and for the people of Sarajevo with A&E’s
presentation of Mozart's Requiem From Sarajevo.

o

-more-
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"Few things are impossible to difigence and skill"
Samuel Johnson

BUSINESS VENTURES AT A&E TELEVISION NETWORKS

As A&E's core business has matured and prospered during the past 11 years, the organization has introduced
several new ventures, The History Channel, The History Channel International, A&E New Media, A&LE
Monthly and History Television Network Productions (H-TV Production), as extensions of its quality
programming commitment.

o« The History Channel, a 24-hour cable service “Where the Past Comes Alive,” launched January 1, 1995.
The network features historical documentaries, movies and mini-series. Original productions and co-
productions from the in-house H-TV production unit are joined by quality acquisitions and an in-house
library of historical documentaries.

w= The History Channel International combines the quality programming and proven business success of
A&E Television Networks with the unique culture and talents of each telecasting country. Each local
telecaster will provide original historical programming from local and exclusive international sources as well
as a variety of programming from the library of A&E and The History Channel.

we A&E New Media includes the two very exciting new ventures for A&E Television Networks:

A&E Home Video brings the best in cnitically acclaimed entertainment, presented in award-winning
packaging. Titles available in selected retail outlets or by calling 1-800-423-1212 include: PRIDE
AND PREJUDICE, BOB VILA’S GUIDE TO HISTORIC HOMES, UPSTAIRS, DOWNSTAIRS,
MISS MARPLE MYSTERIES, MYSTERIES OF THE BIBLE, LAST DAYS OF WORLD WAR 11,
BLUE ANGELS and A&E’s landmark series BIOGRAPHY®, among others. A&E Home Video
releases also include CD-ROMs, laser discs and books connected with programming aired on A&E and
The History Channel.

A&E and THE HISTORY CHANNEL on the World Wide Web. Designed by InterActive§, the new
sites will combine A&E’s tradition of high-quality informational content with rich graphics and solid
entertainment value and serve as comprehensive, easy to use on-line companions for A&E and The
History Channel. The A&E site will include complete programming schedules and exclusive, in-depth
background information about A&E’s award-winning flagship series BIOGRAPHY® as well as
Mysteries and Specials. The History Channel site is devoted to making history come alive. A&KE is
located at  http://www.aetv.com  and  The  History  Channel is  located  at
http://www . hristorychannel.com,

o A&E Monthly provides discerning commentary, literary criticism and the exploration of ideas by today's
most compelling writers and authors. The magazine contains exclusive features on performing arts, history,
literature and profiles of such outstanding individuals as: Robert DeNiro, Sally Field, James Woods, John
Goodman, Alan Dershowitz, Robert Kennedy, Jr., Meryl Streep, Susan Sarandon, Michael Crichton, William
Shatner, Judy Collins, William Buckley, Oprah Winfrey, Demi Moore, John Tesh, Isaac Stern, Carol Burnett,
and Tommy Tune. There are also insightful reviews of books, performances, videos and audio recordings.
Viewers can find exclusive, full listings of A&E and The History Channel's 24-hour-a-day schedules.
Viewers can subscribe to the magazine by calling 1-800-666-9264.

w History Television Network Productions (H-TV Productions) is an in-house documentary unit utilizing
the library and resources of A&E and The History Channel to produce original programming. Some of the
acclaimed BIOGRAPHY® series profiles include SANTA CLAUS, MOZART, WALTER WINCHELL,
HOUDINI and HARRY S. TRUMAN, -2

-more-
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A&E Television Networks Facts

w A&E

Satellite: Galaxy S, Transponder 23

Cable Systems: More than 10,300 in the United States and Canada

Subscribers: 64.5 million in the United States and 5.5 million in Canada. This represents close to
66% penetration in the U.S. and 70% in Canada cable homes.

Advertisers: More than 500 separate advertisers and sponsors.

o THE HISTORY CHANNEL
Satellite: G.E. American Communications™ Satcom C-3, Transponder |2
Subscribers: 11.2 million in the United States
Revenue Sources: Affiliate subscribers and advertiser-supported
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PRESS CONTACTS:
NEW YORK:

(Gary Morgenstein
Kathie Gordon

Mimi Meyer Falcone
Marlea Willis

Eileen Fitzpatrick
Judith Currin

LOS ANGELES:
Nikki Pesusich

THE HISTORY CHANNEL:

LaDebra Moore

President and Chief Executive QOfficer

Executive Vice President, Chief Financial and Administrative Officer
Executive Vice President, Sales and Marketing

Senior Vice President and General Manager, The History Channel
Senior Vice President, Programming & Production

Sr. Vice President, Production, A&E and Sr. VP Programming & Production
The History Channel

Senior Vice President, Affiliate Sales and Marketing

Senior Vice President, Advertising Sales

Vice President and General Counsel

Vice President, Finance

Vice President, New Media

Vice President, Corporate Business Development

PUBLIC AFFAIRS AND COMMUNICATIONS:

Vice President, Public Affairs and Communications

Director, Public Affairs and Communications 212/210-1321
Manager, Program Publicity 212/210-1320

Publicist, Corporate Communications 212/210-1347

Publicist, Drama and Performing Arts Programming 212/210-1327
Listings Editor 212/210-1329

Coordinator, Public Affairs & Communications 212/210-1341

West Coast Publicist 310/201-6023

Manager, Public Relations 212/210-1328
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